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ITmedia Inc.

This document has been translated from the Japanese original for reference purposes only.
In the event of any discrepancy between this translation and the Japanese original, the original shall prevail.

Forward-looking statements, such as earnings outlooks, are based on information available when the material was created and include uncertainties. Actual earnings may

substantially differ from the forecasts due to changes in various factors and business conditions.

Items that could impact the Company’s earnings are listed in the “Business Risk” section of the Securities Report (Yukashokenhokokusho) for the Fiscal Year Ended March 31,
2023. It should be noted that factors that could impact earnings are not limited to those listed in the Business Risk section. Risks and uncertainties include the possibility of

future events that may have a serious and unpredictable impact on the Company.
The information included in this material has been carefully prepared, but readers should be aware that we do not guarantee the accuracy or certainty of that information.
This material is not intended to solicit investments. We shall advise you to make your final investment decision at your own risk.

The unauthorized use of this material and data is strictly prohibited.

The Company voluntarily applied International Financial Reporting Standards (IFRS) starting with the 1Q FY16.
For the fiscal year ended March 31, 2020, Knowledge onDemand Inc. was classified as a discontinued operation because of the transfer of shares. Income and losses arising from
discontinued operations are given separately from continuing operations in the Condensed Interim Statement of Income. Revenue and operating income are the monetary

amount of continuing operations. We have applied this classification to the Condensed Interim Statement of Income for the fiscal year ended March 31, 2019.
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1. Business Status

FY23 Earnings Overview




V2 of

ITmedia Inc.

FY23 Earnings Overview | Executive Summary

Decreased revenue and profit.
Improving since Q4. Forecast increased revenue and profit for next fiscal year.

Earnings External Environment & Overview
Decreased revenue and profit Despite the same market environment continuing, conditions have
Revenue: ¥8,001 million (-9%) improved since Q4
+ Lead Generation revenue +0% U.S. technology market growth slowdown
- Digital Event revenue -14% + Decreased revenues from foreign customers
« Adrevenue -12%

There was a return to in-person activity due to the end of the pandemic

1eN10Y ECAL

) Pr'ogr.ammatchd rever'1u.e -13% + Q4 shifted to positive territory. Expected to be bottomed out
Operating income: ¥2,228 million (-24%)
Year-end dividend: ¥100 (annual dividends: ¥115, dividend Programmatic Ad market declined more than expected

payout ratio of 149.4%) « Traffic decay occurred on some search engine algorithms

Improvement of market environment + Strengthen new revenue
Turnaround to increased revenue and profit development
Revenue ¥8,630 million (+8%) Lead Generation and Digital Events expected to improve
Operating income ¥2,300 million (+3%) - Turnaround of Digital Events. Hacchu Navi set to continue expanding
+ Impacts of foreign customers will remain mainly in Ads

Full-year dividend forecast: ¥100 (annual dividend payout + Programmatic Ad revenue set to increase on growing PVs

ratio: 124.2%)
Medium-Term Target: achieve ¥4,000 million in operating
income by FY29

Increasing development of new revenue sources
+ Full-fledged efforts to spread practical use of Al. Greater use in-house,
too
« Growingindustry domain media + making it data driven
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/FY23 Earnings Overview | Earnings

Revenue

YoY

-¥751

million

(-9%)

Cumulative period
Unit: million yen

8,752

8,001

BtoB Media Business

6,610

BtoC Media Business

1,591
’ 1,391

FY22 FY23

©2024 ITmedia Inc. All Rights Reserved.

Operating income

YoY

-¥702

million

(-24%)

Operating margin

324

FY22 FY23

ITmedia Inc.



/FY23 Earnings Overview | FY23 Summary by Revenue Model '14

ITmedia Inc.

Lead Generation remained flat. Digital Events and Ads decreased.

Unit: million yen 8,752

8,001

Lead Generation revenue

+¥0 million (+0% Yoy)

Digital Event revenue

-¥256 mittion (-14% o)

-¥294 mitlion (-12% Yov)

Programmatic Ad revenue

1,591
1,391 -¥199 million (-13% Yov)

FY22 FY23

©2024 ITmedia Inc. All Rights Reserved.
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FY23 Earnings Overview | Understanding the Current Situation 3points

ITmedia Inc.

Market conditions surrounding the Company

g o niole Return to Bearish programmatic

In-person activity ad market

market growth
slowdown

©2024 ITmedia Inc. All Rights Reserve d. 8



/FY23 Earnings Overview | Recognition of Current Situation: BtoB Media Business

Impact of market conditions surrounding the Company continued

Digital Events decreased

Customersin
Japan

S

Foreign
customers

©2024 ITmedia Inc. All Rights Reserve

d.

Return to in-
person activity

U.S. technology market
growth slowing
and cost cutbacks
Prioritizing strategic
Investments in Al

Lead Generation
remained flat

Ads decreased

ITmedia Inc.



/FY23 Earnings Overview | Revenue by Revenue Model '14

Digital Events shifted to positive in Q4

Accounting period

©2024 ITmedia Inc.

5%

0%

-5%

-10%

-15%

-20%

-25%

ITmedia Inc.

0,
P 2% Digital Event revenue

0% M

-0,
3% Programmatic Ad revenue
-17% Ut
~19%
-21%
Q1 Q2 Q3 Q4

All Rights Reserved. 10



/FY23 Earnings Overview | Impact of the U.S. Technology Market on the Company

Domestic
customers

50%

Market

Company’s
Revenue
Composition

COVID-19 pandemic

Shift to digital

@ Acceleration of DX and
IT investment

?

Pandemic ends

Growing concern about U.S.
business conditions

IT investment slowdown

U.S.
technology
companies

Sales expansion /
increase
employees

©2024 ITmedia Inc. All Rights Reserved.

Growth slowdown (end of
acceleration period)

Stock price decline

Increased pressure for
restructuring

'
‘-

V2 of

ITmedia Inc.

Growth slowdown in technology companies as pandemic ends

Cost cutbacks globally amid concerns over U.S. economy

Today

Concerns over protracted
inflation

Societal reforms brought _
about by generative Al Marketing to

’ be rejuvenated
going forward

Optimization toward Al era

°
1

1

1

1

)
@ Review of businesses and

resources

Strategic investments in
generative Al

11



FY23 Earnings Overview | Customer Trends and Relationship with Al ﬁ’

E Lift off of generative Al technology Full-scale spread of Al
® Al as a support tool for raising productivity (Co-pilot) ® Al spreading a scope of replaceable operations (Pilot)
Society qnd ® Exploring utilization and wait-and-see approach ® Personnel and other costs shifting to IT investment
companies
“Technology development” competition phase “Product sales” competition phase

CJ .

—— Market upheaval expected. Review of strategies and

® Al competition occurringin many product domains
structure

IT industry ® More proactive marketing

® Rapid growth in investment in Al technical development,
restructuring and cutbacks in marketing

Market upheaval Supply concerns
- ® Computing demand for the future set to grow in one ® Computing performance and energy set to become
Semlcodnductor fell swoop bottleneck
inadnustl:)rices ® Acceleration of semiconductor plant and data center ® Acceleration in semiconductor and data center
construction innovation

©2024 ITmedia Inc. All Rights Reserved. 12



/FY23 Earnings Overview | Analysis by Factor '14

ITmedia Inc.

Impacts of foreign customers will continue mainly in Ads

Expecting improved performance in Digital Events and Programmatic Ads

FY23 Main factors of FY23Q1-Q3 FY23Q4 FY24

revenue decrease

U.S. technology market

Digital Event market »
Programmatic Ad market ‘

©2024 ITmedia Inc. All Rights Reserved. 13



/FY23 Earnings Overview | Operating Income - Variance Analysis

Total cost decreased

Cumulative period
Unit: million yen

BtoB Media Business -551
-8%

YoY

-¥702
million

(-24%)

Outsourcing expenses -139

2,930

Personnel expenses  +113

Revenue decrease Cost decrease

FY22 FY23

©2024 ITmedia Inc. All Rights Reserved.
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/FY23 Earnings Overview | Consolidated Statement of Income

V2 of

ITmedia Inc.

r )
FY22 FY23
Cumulative period
Unit: million yen Amount As % of Amount A Increase % change
revenue revenue

Revenue 8,752 100.0% 8,001 100.0% (751) (8.6)%
Total cost 5,822 66.5% 5,773 72.2% (48) (0.8)%
(of which are personnel
expenses) 3,078 35.2% 3,192 39.9% +113 +3.7%
EBITDA 3,242 37.0% 2,443 30.5% (798) (24.6)%
Operating income 2,930 33.5% 2,228 27.8% (702) (24.0)%
Income before income tax 2,923 33.4% 2,231 27.9% (692) (23.7)%
Net income 1,974 22.6% 1,501 18.8% (472) (23.9)%
Net income attributable to
owners of parent 1,974 22.6% L 1,501 18.8% ) (472) (23.9)%

* EBITDA: Operating income + depreciation + amortization on intangible assets + impairment loss + stock-based compensation expenses - other one-time revenue + other one-time expenses

©2024 ITmedia Inc.

All Rights Reserved.
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/FY23 Earnings Overview | Consolidated Statement of Cash Flows

Cumulative period

Unit: million yen FY22 FY23 Change
fcreca)srr}11 gg;vrsz;ating activities 1,876 1,374 (501)
fcr?)srrr\] ;c:\?/vev:ting activities (53) (164) (111)
fcrf)sr: ;ilggvnscing activities (660) (1,246) (586)
e o and cast 1,162 (36) | (1,199)
Cash and cash equivalents 7.978 7.941 (36)

at end of the period

©2024 ITmedia Inc. All Rights Reserved.

e o

ITmedia Inc.

Main items of operating CF

Net income (loss) before income tax +2,231
Depreciation and amortization +215
Increase in trade and other receivables (162)
Income taxes paid (943)

Main items of investing CF

Purchase of property, (201)
equipment, and intangible assets

Proceeds from refund of leasehold and 149
guarantee deposits

Main items of financing CF

Proceeds from issuance of shares +96
Dividends paid (568)
Purchase of treasury shares (651)
Repayments of lease liabilities (118)

16



FY23 Earnings Overview | Consolidated Statement of Financial Position

At the end of

At the end of

Unit: million yen March 2023 March 2024 Change
Current assets 9,996 10,108 +111
g Non-current assets 1,161 1,269 +108
7 Total assets 11,158 11,378 +219
—  Currentliabilities 1,668 1,494 (174)
% Non-current liabilities 60 80 +19
2 Total liabilities 1,729 1,574 (154)
Share capital/capital surplus 3,969 4,063 +93
Retained earnings 6,603 7,536 +932
. Treasury stock (1,144) (1,795) (651)
< Accumulated other
g comprehensive income ) 0 +0
Total equity 9,429 9,803 +374
e chap e to ovmers of ¥476.37 ¥505.95 +¥29.58
Ratio of equity attributable to 84.5% 86.2% +1.7pt

owners of parent to total assets

©2024 ITmedia Inc. All Rights Reserved.

e o

ITmedia Inc.

Total assets

Cash and cash equivalents (36)
Trade and other receivables (162)
Right-of-use assets +136
Other financial assets (48)

Total liabilities

Lease liabilities +129
Income tax payable (240)
Provisions (12)
Contract liabilities (27)

Total equity

Share capital +48
Capital surplus +44
Retained earnings +932
Of witch is net income +1,501
Of witch are dividends from (569)

retained earnings
Treasury shares (651)

17



/FY23 Earnings Overview | Revenue (Quarterly) '14

ITmedia Inc.

YoY
-¥103
million
(-4%)

Unit: million yen

8,752

Decreased revenue

8,092 8,001

6,891

o ¥2,23l million

5,278
:
03 YoY change
0 -¥103 million
o (-4%)
FY19 FY20 FY21 FY22 FY23

©2024 ITmedia Inc. All Rights Reserved. 18



/FY23 Earnings Overview | Operating Income (Quarterly) '14

ITmedia Inc.

Unit: million yen YoY

-¥94
million
(-12%)

2,930

Decreased profit

2,687

2,228

2,022

e ¥664 million

1,172
YoY change

Q4 347

03 -¥94 million
> (-12%)

Ql

FY19 FY20 Fy21 FY22 FY23

©2024 ITmedia Inc. All Rights Reserved. 19



/FY23 Earnings Overview | Revenue and Operating Income by Quarter '14

ITmedia Inc.

Improved in Q4

Revenue Operating income

Accounting period 2,376
Unit: million yen 2,335
YoY
'4%
FY22 FY22
FY21
FY23
FY21
1,755 1,751
1,677 FY23
FY2
FY20 <>———_____.——"?j§zl 0
1,425 o7
1,310 1,336
FY19 FY13
1,129 192
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

©2024 ITmedia Inc. All Rights Reserved. 20



FY23 Earnings Overview | Cost Breakdown by Quarter '14

ITmedia Inc.

. . As percent
Accounting period 4 YoY change
Unit: million yen Q & of total
1,675 Total -0.6% 100%
1,576 1,567
M Outsourcing expenses -3.9% 16.8%
1,431
43 oY 1,387 1,401 1,416
h -1.8% 27.8%
1,270 1,281 M Other 0 0
272 211 243 234
Liri I Personnel expenses +4.6% 55.4%
472 -
- 405 i 398 389 404 Main factors behind year on year change
340 345 el M Personnel expenses: +38
+ Curtailing increased new hiring
* One-off year-end costs
FY22 Q4: ¥52 million; FY23 Q4: ¥45 million
923 . .
- 761 e 830 777 769 277 | Outsgurcmg expenses: -19 '
658 e 687 « Curtailed, especially for digital events
M Other:-36
* Decreased rents due to reduced size of offices
FY21Q1 FY21Q2 FY21Q3 FY21Q4 FY22Q1 FY22Q2 FY22Q3 FY22Q4 FY23Q1 FY23Q2 FY23Q3 FY23Q4 - Cutbacks in outsourcing costs

©2024 ITmedia Inc. All Rights Reserved. 21



FY23 Earnings Overview | Employee Breakdown by Quarter

g 417 425 416 419 419

392 401 l l . l l
370 373

Unit: employees

18
— 158
146
131

38.8%

36.4% 37.5% 35.3% 36.9% 37.7% 389

34.3% 34.20, 34.2%35.5%

203 207

180
156

FY20Q1 FY20Q2 FY20Q3 FY20Q4 FY21Q1 FY21Q2 FY21Q3 FY21Q4 FY22Q1 FY22Q2 FY22Q3 FY22Q4 FY23Q1 FY23Q2 FY23Q3 FY23Q4

©2024 ITmedia Inc. All Rights Reserved.
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ITmedia Inc.

Q4 YoY change Ai?fgf(;:ln L
Total +2 100%
B Administrative and other +1 9.3%
M Technical +1 4.5%
Sales and planning -4 36.8%
Editing +4  49.4%

Includes contract, temporary, and part-time employees

-O- [SG&A expenses] personnel expenses
Ratio of personnel _ + [cost of sales] labor costs
expenses to revenue Revenue

X 100

22



FY23 Earnings Overview | Number of Customers

Hacchu Navi expanded

Cumulative period
Unit: companies

ITmedia Inc.

2,264

2,026
1,869

1,669

Number of
consolidated customers

1,462

1,138

Hacchu Navi

1,307 1,334 1,339
1,221
698
36 65
25
FY14 FY15 FY16 FY17 FY18

FY19 FY20 FY21 FY22

FY23

* Number of companies to which sales were recorded during the period

*Hacchu Navi has been consolidated since October 2015

©2024 ITmedia Inc. All Rights Reserved.
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1. Business Status

BtoB Media Business




FY23 Earnings Overview | BtoB Media Business Earnings

Revenue

Cumulative period
Unit: million yen

7,161

FY22 FY23

©2024 ITmedia Inc. All Rights Reserved.

BtoB Media Business ﬂ’
Operating income

YoY

-¥418

million

2,322

32.4%

Operating margin

FY22 FY23

25



/FY23 Earnings Overview | Revenue by Revenue Model ﬂ

ITmedia Inc.

Cumulative period
Unit: million yen

7,161
6,610

Lead Generation revenue Sluggish growth in revenue from

foreign companies
+¥0 million (+0% Yoy)

Return to in-person activity had
run its course in Q4

Digital Event revenue

-¥256 million (-14% Yoy)

Decreased revenue mainly for foreign

Ad revenue )
companies

-¥294 million (-12% Yo)

FY22 FY23

©2024 ITmedia Inc. All Rights Reserved. 26



FY23 Earnings Overview | Digital Event Revenue

Cumulative period
Unit: million yen

1,857

YoY

-¥116
million

(-10%)

Sponsored
1,046

o YoY
Commissioned

-¥140
554 million
(-20%)
FY22 FY23

©2024 ITmedia Inc. All Rights Reserved.

BtoB Media Business '1’

Established market from the pandemic, but special
demand subsides. The impact ended in Q4

Digital Event examples

omMkLUERE
KEihns, T ==RLmEEXPO

BB et expo 2024.2.13 AN e
B Virtual Expo 2024 2: 10 2024.1.30 - 2.25 @)
|

AGrINED

T
1Tmedia DX Summit vol.19

e 7 — 5% AL
AERESOIED S

LIVE) 1Tmedia DX Summit vol.19 2

Neo2797
SO LI T TICRE LBV =HD
NIT797

mae 2024 3 /15

@IT Ue s17RELSF—
Cloud Native Week

2024 winter

@EErEait
E:MONOis

oM Y SqomEwss-
Gl BT e
DXY 3y E=i3/iz2e ~i4e

LIVE 5178{E€S+— Live Streaming

QITHRZEEEIF— 202
FOIWEDXZARNR. BLEIIRAR/ERBRECSHETIN

mae  2024.3/13@~14Q
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FY23 Earnings Overview | State of KPI BtoB Media Business ‘.T d-i.
Number of Lead Generation Number of PVs Number of customers*2
members*! (monthly average)

Unit: 10,000 people 129 Unit: million PVs Unit: companies
FY22 mFY23
2,066

YoY
-24

Million PVs
(-23.8%)

1,799 1838
102

1,612

1,472

1,346
1,182
1065I

Q1 cumulative Q2 cumulative Q3 cumulative Q4 cumulative

118 YoY
+10
thousand people

(+8.7%)

Hacchu Navi
expanded

FY22Q4 FY23Q1l FY23Q2 FY23Q3 FY23Q4 FY22Q4 FY23Q1 FY23Q2 FY23Q3 FY23Q4

*1 : Members eligible for Lead Generation service because of ITmedia ID, common member platform

*2 : Number of companies to which sales were recorded during the period

©2024 ITmedia Inc. All Rights Reserved.



FY23 Earnings Overview | Media Expansion in Al Domain

rmmedia f\ | =4~

= ’ media A I

— ALBROVWEHINS —

IR LERRAT TS HEER ORFT«AOR

XAbF. TAIEERECETIZERAICOVT (FXR) | O)\TIAZRRE ERIZH
BF27549384

G \\'\\

watsonx”

2 '»
2t
=

2

2

2024 (FERAIREDE] —BAY  AIBEEF )L [Granitel [CEFERES
A0V MHFE ERITZIOR"AIO BFRIBMAREH ESKRERITHIE.
7 RAGREDFIAZEREE

https://www.itmedia.co.jp/aiplus/

©2024 ITmedia Inc. All Rights Reserved.

BtoB Media Business ﬂ
ITmedia Inc.

Launched “ITmedia Al+”,
an informative website dedicated to Al

Bk PAP2]

EFAEN5E
> EEHEE - 8L

BARRORE

» tFaUFs - TS5/ —
> T—OIRE - ER

> BRI - AVMER

> ERE - B2

RANKING

{ERZ A Copiloth FIEEZ X,
Windows> 27 by I T“BERPA”
Wwindows 11(C#ii#8E [Power
Automate via Copilot in Windows]

B e, TAIEE{RECRET 3BT
DUT (FEXR) | 0)\TIRERRR B
BIREEE2549386F

2024 FEMATREOE] —HAY
10V MFE #ETZORAID
gL

4| BRY TERAISARKR] 226N &
WBLWoy 2/ 5hRR FHREIVEOD
BERREERE

U Features cases of companies utilizing generative Al, supporting Al
utilization in business

1 Multifaceted postings from Al-related articles to Al-related information

Not utilizing it, nor interested in it

6.4

Utilizing it overall

12.5%

Utilizing it at the
department level

12.8%

Not utilizing it,
but interested in it

29. l%

Utilization of
generative Al

Utilizing it personally

39.24

Are you utilizing ChatGPT or other generative Al in your work?

* Based on the /Tmedja reader survey: Utilization of generative Al at work (November 2023) (N=344)

29
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1. Business Status

BtoC Media Business




FY23 Earnings Overview | BtoC Media Business Earnings
Cumulative period

Unit: million yen

1,591

YoY

'199million
) ) 1,391

FY22 FY23

©2024 ITmedia Inc. All Rights Reserved.

Operating income

608

YoY

'284million

38.2% (-47%)

Operating margin
23.3%

FY22 FY23

s

ITmedia Inc.

31



FY23 Earnings Overview | Netolabo—Revenue and PVs ﬁ’

ITmedia Inc.
FY23 Reasons for decrease

350
Revenue per 1,000 PVs (yen)

300
250
200
150 COVID-19 pandemic ) No Decrease in
Focused on establishing Change in operating policy .|mprovemen-t — ; ; f
a brand and expanding PVs (increasein earnings) in market unit unit price o
) B ) price ads
Accounting period Disorder in Disorder in
Revenue ad market ad market
-0-PV
Algorithm Decrease in traffic
impact™
Traffic
maintained
Increase in Increase in
number of traffic
articles
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY18 FY19 FY20 FY21 FY22 FY23 *1 Temporary traffic decay occurred on some search engine algorithms like Google’s

©2024 ITmedia Inc. All Rights Reserved. 32



FY23 Earnings Overview | Netolabo GirlSide Exceeds 100 mil. PVs

7\ &

)\
7N 100
' [ ] [ ]
X L million
| PVs
: exceeded
|
|
|
|
million PVs @ Jun.2021
exceeded :
|
|
|
] 20
Jun. 2020 ? million PVs
" exceeded
|
|
|
|
10 "
million PVs @ Feb.2019
exceeded :
|
|
Established in Aug. 2018 &

©2024 ITmedia Inc. All Rights Reserved.

s

Dedicated Netolabo channels
Exceeded 100 million PVs per month in Jan. 2024

Expansion of
content domains

e S5
0L ERIIC P o e T EBB1 (TSP
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®) OFED

x Improved content
production methods

*’%4 | Q%
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Medium-Term Targets
and Growth Strategies
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ITmediaInc.

The Internet and technology domains are attractive markets with great growth potential. On the other hand,
they are also markets that face major and unpredictable changes in the future. For this reason, we have not
formulated or announced a medium-term management plan for our business.

As an alternative, we have set and announced targets that we aim to achieve in the future.

This document provides supplementary information and guidelines for achieving the “X40” target that we
aim to achieve in the medium term.

Cautionary Note:
> We do not anticipate extreme fluctuations in the economic environment, and assume that the market will expand. This document includes information such as
earnings and KPI milestones to achieve the targets, but it does not represent a promise to achieve them. In order to reflect changes in various circumstances, it

is assumed that targets will be reviewed annually and from time to time in the future.

35
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ITmediaInc.

This document has been translated from the Japanese original for reference purposes only.
In the event of any discrepancy between this translation and the Japanese original, the original shall prevail.

Forward-looking statements, such as earnings outlooks, are based on information available when the material was created and include uncertainties. Actual earnings may

substantially differ from the forecasts due to changes in various factors and business conditions.

Items that could impact the Company’s earnings are listed in the “Business Risk” section of the Securities Report (Yukashokenhokokusho) for the Fiscal Year Ended March 31,
2023. It should be noted that factors that could impact earnings are not limited to those listed in the Business Risk section. Risks and uncertainties include the possibility of

future events that may have a serious and unpredictable impact on the Company.
The information included in this material has been carefully prepared, but readers should be aware that we do not guarantee the accuracy or certainty of that information.
This material is not intended to solicit investments. We shall advise you to make your final investment decision at your own risk.

The unauthorized use of this material and data is strictly prohibited.

The Company voluntarily applied International Financial Reporting Standards (IFRS) starting with the 1Q FY16.

For the fiscal year ended March 31, 2020, Knowledge onDemand Inc. was classified as a discontinued operation because of the transfer of shares. Income and losses arising from
discontinued operations are given separately from continuing operations in the Condensed Interim Statement of Income. Revenue and operating income are the monetary

amount of continuing operations. We have applied this classification to the Condensed Interim Statement of Income for the fiscal year ended March 31, 2019.

36
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2. Medium-Term Targets

Vision




ITmedialnc.

Our Mission

Contribute to Information Revolution
by Innovating Professional Media

* We believe profession makes media reliability
 Technology leads conventional media to innovation

* Providing media community as a social knowledge platform



/Medium-Term Targets | Our Contributions to Society '1’

ITmedia Inc.

ITmedia Inc.

Innovate professional media

Contribute through
information

Development of a
sustainable

society T

©2024 ITmedia Inc. All Rights Reserved.



/Medium-Term Targets | Media Innovation ﬂ

= TR~ N .
Evolution of technology - @ D n

Computers Internet Mobile Smart devices Video Al

= ~\
( i
I .
Offline media : Online media :
I Data x Al I
1 i
Offline advertising I Online advertising :
[ Going smart ] :
Seminar I Lead Generation :
I _ .
I o ITmedia’s 1
Exhibitions I Digital Events value I
I creation |
' :
| Development of uniquely digital media business )
\~ ——————————————————————————————————————— -
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/Medium-Term Targets | Our Fundamental Platform ﬁ’

ITmedia Inc.

Fundamental platform: provision of excellent information and content

ITmedialnc.

Readers and members

Our company
One of the largest
technology information
specialistsin Japan

~ "

Business: provision of opportunities for matching seller and buyer

Technology sellers Technology buyers

©2024 ITmedia Inc. All Rights Reserved. 42
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Medium-Term Targets | Our Fundamental Platform o

One of the largest holders of data in Japan that brings technology “buyers” and “sellers” together

Companies providing technology In-house DX staff / IT buyers

. g °'. 2 - Q 7 Q
Potential Customers . , Q M5 . Member readers

customers 2.300 ‘ o \ % . Websi
’ ~ 0 ebsites run by
7,000 companies .,' ‘3( ﬂf/* ld \*/‘;:; : / 1.3 million people -

companies

Readers 25
million people

Customer

. o Companies acquisition  Customer finformation Innovation In-house -
Potential Current visiblg participating acquisition | acquisition ) member Current visible
customersEEUEILC: i e " platorm [ platform : market

platform

Market expansion
through growing
digital
transformation

Market expansion QL -
through growing FAQ A N ard
digital transformation SrS . VAR -

Technology industry . [ Business, industry
50,000 R T and technology
, o spending

companies ¥20 trillion technology market

Payments for digital customer acquisition
¥ l OO bi llio n _¥2OO bi llio n (0.50/0- 1.00/0) (Rle[g()i Japan, May 2023, https://www.idc.com/getdoc.jsp?containerld=prJPJ50735923

« Fuji Chimera Research Institute, Inc. Sept. 2022 https://www.fcr.co.jp/pr/22094.htm
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2. Medium-Term Targets

Recognition of Current Situation and Progress

44



Medium-Term Targets | One of Japan’s Largest Digital Media Content Provider ﬁ’

ITmedia Inc.
Customer/user scale

Number of potential ﬁ (Sellers) (Buyers)
customers Number of customers Profile members cg) Number of readers
7,000 2,300 1.3 2.3 milion people
companies companies million people 50 million uB
Media/data scale
a-91 Number of digital Number of ,
'.El‘—;l. events held Q specialized media Number of articles % Monthly PVs
200 30 media 7’000 400

times/year articles/month million PVs

ﬁ Direct sales staff g Outside writers ﬁ Internal writers
].OO people l,OOO writers lOO writers

©2024 ITmedia Inc. All Rights Reserved. 45



Medium-Term Targets | Trends in Revenue and Operating Income

e o

ITmedia Inc.

Revenue === Operatingincome 8,752
Unit: million yen 8,092 8.001
2,930
6,891
2,687
5,278
4,703 2t
4376 4451 HO08
3,430 3004 3,163
’ 2686 2,864 2,898 2,890 1,17
2,551 ’ il
= 709 746
575 488
326
139 183
32
184 88
FYO7 FYO8 FY09 FY10 FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23
IFRS

©2024 ITmedia Inc. All Rights Reserved.
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/Medium-Term Targets | Accelerating Growth ﬁ’

ITmedia Inc.

Significant growth in business scale and cash flow over the past 5 years

P/L: Revenue P/L: Operating income Consolidated B/S
(Unit: hundred million yen) 80 l 13

Cash and
cash
equivalents
47 63 79
9 Capital
3 98
29

FY18 FY23 FY18 FY23 FY18 end FY23 end

©2024 ITmedia Inc. All Rights Reserved. 47



Medium-Term Targets | Expand Revenue model only possible with the digital

\Z = [ o= ]
Revenue model V = —

Lead Generation revenue Digital Event revenue Ad revenue
. Commissioned Sponsored
= ¢ ; * Provide sales leads - Sales of ad slots
evenue forma ;
- Provide intent data etc. Supporting Sponsor - Tie-up plans

events revenue

s

ITmedia Inc.

BtoB Media Business BtoC Media Business

ks

Programmatic Ad revenue

« Ad networks

Revenue sources Strong content media

KPIs Number of members

PVs

Value

provided Customer acquisition

Raise awareness

ZONNN

One of Japan’s largest sales networks, focusing on specialized targets

Sales format - Integrated proposal of wide-ranging solutions as a digital marketing consultant
+ Principal customer segments: BtoB (IT/business, industrial technology fields)

©2024 ITmedia Inc. All Rights Reserved.

NN N

Sales resources not required

Sales by partners with
superior ad technology

48



/Medium-Term Targets | Revenue Model Expansion and Growth '14

ITmedia Inc.

Expand business domains through new business development only possible with the Internet

Lead
Lead Generation
Generation Lead Under g e,
: Generation development B R BANK
T Es-vuanr  Emevew  Fav-Log

® Expand industrial technology field

. Lead Lead Lead Di |tal Event
Zim " EDh
? @EEre @i e ™

Lead Generation
revenue

Digital Event

Collaboration
with ON24

Ad revenue

FYo7 FYO8 FY09 FY10 FY1l FYl12 FY13 FY14 FY15 FYle FY17 FY18 FY19 FY20 FY21 FY22 FY23
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2. Medium-Term Targets

Medium-Term Targets and Policies




/ Medium-Term Targets | X40

X40 129

FY29 Operating Income Target: ¥40 hundred million P
|
|
(Unit: hundred million yen) : :
I Revenue : :
Il Operatingincome 87 : :
80 80 : |
|
68 L
L
: |
52 S
/ :
=
29 P I
20 - 22 23 Lo
11 b i
I i
= L
FY19 FY20 FY21 FY22 FY23 FY24 FY29

©2024 ITmedia Inc. All Rights Reserved.
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/Medium-Term Targets | Measures to Promote Management With an Awareness of Cost of Capital and Share Price ﬁ’

ITmedia Inc.

Optimizing cost of capital by utilizing funds for business growth and improving capital efficiency

Financial strategy Growth strategy IR & sustainability

Optimization of

Capital efficiency improvement :
management resource allocation

Promoting dialogue

Optimizing net Enhancing disclosure in English

. assets M&A to increase :
Enhancing Expanding
shareholder iz §peed 20 business Enhancing IR content
certainty of plan .
returns chievement domains
e Utilizing interest-
long-term bearing debt Issuing integrated reports

Improvement of corporate value and formation of appropriate stock price

©2024 ITmedia Inc. All Rights Reserved. 52



/Medium-Term Targets | Allocation of Management Resources with Awareness of Cost of Capital and Capital Efficiency ﬁ’

ITmedia Inc.

Take advantage of abundant cash on hand + annual cash flow
Implementing allocation with an awareness of cost of capital and capital efficiency

FY23 end Consolidated B/S
Growth

(Unit: hundred million yen) 113 investment
as a top
priority

Cash and cash

equivalents Medium- to long-

term dividend
increase and stock
price formation

79

Capital

o8

Capital Financial
efficiency soundness

©2024 ITmedia Inc. All Rights Reserved. 53



/Medium-Term Targets | M&A Execution ﬁ’

ITmedia Inc.

¥ Positioning M&A as one of the top priorities among growth investments
1 Realizing M&A that increases the likelihood of achieving “X40”

4 )
O o 4.
3 Upgrade existing Expapd proqlu.ct
= products and domains in digital
& expand data marketing
\_ Domains to )
explore for
4 M&A )
Expand market : :
= Growing media
> share and resources S :
o - . domain, including
= of existing media : :
: industry domains
domains
- J/
Strengthen existing domains Expand new domains

* The medium-term target “X40” does not include the effects of unrealized M&A.

©2024 ITmedia Inc. All Rights Reserved.



/Medium-Term Targets | Shareholder Returns '14

ITmedia Inc.

Increasing shareholder returns
along with growth investment 149 4%

1N
1

(Unit: hundred million yen)
124.2%

Net income
I Total dividend amount

Payout ratio

19
18

Payout ratio:
70% or higher

* Adjusted based on
progress of earnings

12

304 25.3% 25.3%
.07/0 .070
7 O—
2
__ Lo
FY19 FY24 FY29
Annual dividend  ¥]2 ¥16 ¥23 ¥28 ¥115 ¥100

©2024 ITmedia Inc. All Rights Reserved.



Medium-Term Targets | Business Segments

BtoB Media Business

<
D
=
Q
=
Q
o
—H
(@]
-
3

$1oNpo.d

°
o On
=4
o m
S 0n
3

©2024 ITmedia Inc.

(1) BtoB Media

(Operated by: ITmedia Inc.)

ITmedia 177
EMONOist atmarklT Japan

Operates a large number of
specialized media in the BtoB
domain for each target

Marketing services
for BtoB product vendors
centered on Lead Generation

Specialized sales organization
with a team of 100

All Rights Reserved.

TechTarget

(2) Hacchu Navi

(Operated by: Hacchu Navi Inc.)

@ FEFE

Provides free consultation service for
system development ordering
companies

Project referral service for system
development companies

Conversion of system development
companies to members
SaaS-type sales system

BtoB Media Business

(Operated by: ITmedia Inc.)

Operates huge media
for consumers

Provision of ad inventory
through ad networks
that do not require sales resources

s

ITmedia Inc.
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Medium-Term Targets | Engage with Growth Vectors ﬁ’

ITmedia Inc.

Expansion on both buy-side and sell-side

@. Manufacturing and

Innovation of society IT Electronics Cloud and Saa$S Industry DX

Increasingly sophisticated and diverse solutions - Campaign Central Concept

brond

Innovation of marketing Lead Generation Digital Events Data Driven Video Media

Adapting to innovative media technology. Developing the new markets that emerge

) -
— Established as a Al

Innovation of media dedlgjzier?ezzlme Smart and Social Metaverse (e.g. ChatGPT)

©2024 ITmedia Inc. All Rights Reserved. 57



/Medium-Term Targets | Main Policy and Focal Points '1’

ITmedia Inc.

Development of media and products that respond to the major changes brought about by technology

* Progress of DX in all industries
R  Societal reforms brought about by Al
« Establishment of data-driven marketing market

Societal

(1) BtoB Media (2) Hacchu Navi

Growing Industry DX domain Moving toward system

development company New media approaches by

coverage ratio of 50% LHAIZA
Campaign Central Concept
Growing matching domain for Netolabo memberships
Next-generation Digital Events SaaS and Al, etc. (plan to startin Q1 FY24)

=video media

©2024 ITmedia Inc. All Rights Reserved. 58



/Medium-Term Targets | Business Structure (Revenue)

BtoB is basis

Increase the share of Hacchu Navi and BtoC

over the medium term

(Unit: hundred million yen)

FY19 FY20

* Consolidation adjustment is added to Hacchu Navi.

©2024 ITmedia Inc. All Rights Reserved.

80/

FY21

87

FY22

N\

80

FY23

86

FY24

129
-----I
I
25 1
I
I
----I
14 1

L 8 N N N N N N N & N N N N B N N N §N _§N |} [N N ) L8 B N N |
(@)
(o)

r
|
|
|
|

FY29

BtoC Media

Hacchu Navi

BtoB Media

ITmedia Inc.
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2. Medium-Term Targets

(1) BtoB Media




/Medium-Term Targets | (1) BtoB Media: Position

syoylew pue sagueyd |e1sIdos

uonisod s eipaw] |

©2024 ITmedia Inc.

Advancements in technology

DX Media Marketing

Q |L|I == 2 E.Ill'el

Digital shift of society
Technology market growth

Digital shift of media Digital shift of marketing

SN INRE
IMTmedia >

©
E°MONOis: Iecharget

Provision of marketing methods that

One of the largest technology
use the uniqueness of the digital world

information specialists in Japan

All Rights Reserved.

s

ITmedia Inc.
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Vel i e (1) BtoB Media: Foundation and Strengths

Direct sales staff for 100 people

Revenue mode
Ad revenue

Digital Event Technology company
revenue 2,300 customers

Data platform

ead Generation
revenue

=] 1le

Data driven

Targeted specialist media
revenue

o EDN
TechTarget EETimes
Japan apan ITmedia

Aoy Mnedia A | -+
k F-9vZ2vk ITmedia
XI9-774X B I
ﬁB UILT ITmediat> % A
ITmedia ITmedia

Review
marketing
revenue

((

Factory
F:MONQ;s: ° . NE

o i
N=-T51200 zv_,.e o) I Treview

Smart Japan atmarkIT

BuildingxIT




/Medium-Term Targets | (1) BtoB Media: Digital Specific Revenue Model ﬁ’

ITmedia Inc.

Our strength is found in digital specific “customer” acquisition services

Value provided
to the customer

B

Lead Generation revenue

Provide sales leads
Provide intent data, etc.

Lead
Generation

“Customer”
acquisition service

Digital Event revenue

Sponsor revenue from organizing Digital Events
Supporting Digital Events (commissioned)

- )

= ¥
-

Ad revenue Ad revenue “Awareness”
Sales of Ad slots and Tie-ups plans va u isition SerVice

VAN

Other general media Our company

©2024 ITmedia Inc. All Rights Reserved. 63



Medium-Term Targets | (1

Operation of specialized media by target audience
Acquisition of large number of members (buyers)

Creation of platform on data produced by content
* Member registration info
* Access to content = Possibility to purchase

Matching with customer (seller) products

Generation of potential customer information with high
probability of purchase

Provision of “sales activity source data”

©2024 ITmedia Inc. All Rights Reserved.

) BtoB Media: What are “Customer” Acquisition Services?

V2 of

ITmedia Inc.

EE Times §, Tech
TechTarget J,H'?F- EDM Factory

Japan

rrmedia f\ | ==

. ITmedia ITmedia ITmedia ~ ITmedia
K+-vvzavr Xra-77¢x IH0T57e7 3-75127 NEWS

EMONO;s: 2v—~2uvi> EBUILT IMmediat s/ A

Smart Japan BuildingxIT atmarklT1 O N L i N E

1st party data

potential customer

Contact data

Intent data

Account Data \

Clear intent Product ta rget
to purchase match
Customer processes

@ ull

Registration in
CRM/SFA

Contactable

=] 1l

Acquisition of

Efficient sales equates

information to revenue acquisition

64



/Medium-Term Targets | (1) BtoB Media: Targets ﬁ’

ITmedia Inc.

Q0
(o)

Number of Spending

per

customers | I
customer I |
: ]
I |
' I
67 i
|
63 64 ] |
61 : |
95 - :
. ‘:-“o I
R e 1,359 :
evenue Lass®
(hundred million yen) 41 1153 Z,]_G'Z? —O— _—0"' i :
1,022 1,048 : :
Number of customers |
(companies) 876 JI“_ :
O O— 0 O0— !
\V 4 I 657 I
O 542 552 Rhe 585 ' I
Spending per 475 | I
customer (10,000 yen) | I
: ]
|
I— L B B B | '
FY19 FY20 FY21 FY22 FY23 FY24 FY29
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Medium-Term Targets | (

1) BtoB Media: Growth Strategies and KPIs

Number of
customers

Spending per
customer

FY23 FY29 FY23 FY29
1,048 1,359 585 657
companies companies companies companies

(

Increased customer
retention rate

“Campaign Central”
Platform for connecting
and utilizing data

Digital Advantage:
As data accumulates and becomes more connected, it becomes more valuable.

“Campaign Central Concept”

mmmmmmmmmmmmmmm

Data-driven product
establishment

Increasing data Connecting Utilizing

©2024 ITmedia Inc. All Rights Reserved.

Smart energy

uuuuuuuu

Upselling

s

ITmedia Inc.

New customer
acquisition

“Industry DX”
Growing media domain

;;;;;;;

nue opportunities through alliances with specialist media of various industries

uuuuuuuuu

nnnnnnn

Market growth

through practical spread of Al

@ ITmedia AI +

deep@NSIDER

EETimes|° 5
Al Everywhere Q
Forum e

vln!uAL CONFERENCE

66



/Medium-Term Targets | (1) BtoB Media: Importance of Each Project

Marketing funnel

Awareness

Contact (lead acquisition)

Business negotiations

-

Database of acquired reader behavioral data
Greater value with greater connections

Clearintent to purchase
Long-term continuous communication

“Campaign Central”
Platform for connecting

and utilizing data

\_

Ordering

©2024 ITmedia Inc. All Rights Reserved.

s

ITmedia Inc.

~

Acquisition of readersiin
@@ growth markets

Market growth through
practical spread of Al

S
& 270 B
_/

“Industry DX”
Growing media domain

\_

Customer success

67
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2. Medium-Term Targets

(2) Hacchu Navi




s

Medium-Term Targets | (2) Hacchu Navi: Position Tredia e

syoylew pue sagueyd |e1sIdos

uonisods “eipaw]|

©2024 ITmedia Inc.

Advancements in technology

All Rights Reserved.

Demand Resource Outsource
Growing system Shortage of Increasing outsourcing
development demand technology talent of system development

Project Matching service in which 30°/gof :I j— E
system development companies are members J

* “DX White Paper 2023”published by the Information-technology Promotion Agency, Japan
https://www.ipa.go.jp/publish/wp-dx/gmcbt8000000botk-att/000108041.pdf
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/Medium-Term Targets | (2) Hacchu Navi: Business Overview ﬁ’

ITmedia Inc.

¥ Operated by Hacchu Navi Inc., a BtoB Media Business subsidiary

- e v
@ %‘;I j- t U Specialized for system development companies

U Subscription-type Lead Generation services
A Expands the number of franchisees through freemium model

Matching service for system development projects

| would like to talk to
someone about
system development

Leave the development
and product searches
up to us!

| need someone to

search for IT tools

Company seeking to Company seeking orders

place orders < >
Unique database of more Paid (subscription)
than 5,000 system

development companies

) -

©2024 ITmedia Inc. All Rights Reserved. 70



Medium-Term Targets | (2) Hacchu Navi: Medium Term '14

ITmedia Inc.

H
N

Project Matching service in which 30%*

of system development companies are members

Focal points of growth Focal points of growth

Further increase system ] L - )
development company aunch of new domains, suc

coverage ratio to 509% as SaaS and Al, etc.

\ J J
4
3
2 2
Revenue 1
(hundred million yen)
FY19 FY20 FY21 FY22 FY23 FY24 FY29

* “DX White Paper 2023”published by the Information-technology Promotion Agency, Japan
https://www.ipa.go.jp/publish/wp-dx/gmcbt8000000botk-att/000108041.pdf

©2024 ITmedia Inc. All Rights Reserved. 71



Medium-Term Targets | (2) Hacchu Navi: Growing Number of Member Companies

@ fix e

Nov. 2019

2,000

companies

Feb. 2018
1,000

companies

Jan. 2017

©2024 ITmedia Inc. All Rights Reserved.

May 2022

3,000

companies

Jun. 2023
4,000

companies

s

ITmedia Inc.

5,000

member companies,
which corresponds to

3 OO/O of system

development
companies

E
E
System

development
company

Focal points of growth

Furtherincrease system
development company

coverage ratio to 509% P

\_

Feb. 2024

*

https://www.ipa.go.jp/publish/wp-dx/gmcbt8000000botk-att/000108041.pdf

DX White Paper 2023” published by the Information-technology Promotion Agency, Japan
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2. Medium-Term Targets

(3) BtoC Media




/Medium-Term Targets | (3) BtoC Media: Position

Advancements in the Internet

syoylew pue sagueyd |e1sIdos

uonisod s eipaw] |

©2024 ITmedia Inc.

Advertising

Device Media
Spread of Spread of
smartphones social media

Huge consumer media operation with over

300 million PVs per month

All Rights Reserved.

L — )

Growth of Programmatic
Ad market

s

ITmedia Inc.
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/Medium-Term Targets | (3) BtoC Media: Characteristics ﬁ’

ITmedia Inc.

&

Development of content production Providing advertising inventory to
methodology

partners such as Google
Sk|“ed ed|t0rial talent X data and Al Introduction of the latest

“hot” topics online

Monetization

Acquisition of

EELINIEE  Development of media that responds to changes in the Internet . Q’;'rfqhmatic
of traffic ° Ads
= ~
11
Optimized for smartphones and SNS Efficient operations that do not
Utilization of platform provider require sales resources

©2024 ITmedia Inc. All Rights Reserved. 75



/Medium-Term Targets | (3) BtoC Media: Medium Term

N
o1

| |
| |
| |
| |
| |
| |
: I I 569 |
® Talented editors X Utilization of data and Al I O :
. 1 .
® Launch of Netolabo memberships (plan for Q1) 15 15 3 :
o1
14 ‘." 1 |
438 13 ] ]
R34 | |
11 R i I
Revenue 365 o 1321
h d d “ ﬁllllllll.l.l...-..l..-o I
(hundred million yen) 9 324 | :
Unit price of ads per 3 : I
1,000 PVs (yen) I 1
317 i :
Monthly average PVs | I
(million) 251 | i
| |
| |
| |
| |
| I |
FY19 FY20 FY21 FY22 FY?23 FY24 FY?29

©2024 ITmedia Inc. All Rights Reserved.
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3. Earnings and Dividend Forecasts




/Earnings and Dividend Forecasts | FY24 Consolidated Earnings Forecast ﬂ

ITmedia Inc.

FY24 : Turnaround and preparation 129
1
1 |
(Unit: million yen) : :
" Revenue : :
Hl Operatingincome " \ | |
87 86 ! L
80 80 i I
. I I
68 i .
: | i
52 : : :
: I i
% 2
|
|

,‘——————————————————————————————‘

1 |
26 I I I
22 | |
20 i | : ]
11 - T B
I |
I I I I
— L
FY19 FY20 Fy21 FY22 FY23 Fy24 ] FY29

©2024 ITmedia Inc. All Rights Reserved.



/Earnings and Dividend Forecasts | FY24 Consolidated Earnings Forecast ﬁ’

ITmedia Inc.

 Impacts of foreign customers will continue,
but Digital Events and Programmatic Ads will turnaround

e Launch a new initiative for the Mid-term

Net income attributable to

Unit: million yen Revenue Operating income Owners of parent

First half 4,080 980 660
YoY change (620/0) (-6.90/0) (-8.00/0)

FY23, first half (actual) 3,841 1,052 717

Full year 8,630 2,300 1,560

YoY change (790/0) (320/0) (390/0)

FY23, full year (actual) 8,00]_ 2,228 ].,50].

* Forward looking comments noted above, such as earnings outlooks, are based on information available when the material was created and
certain assumptions deemed rational and the Company does not guarantee they will occur. Actual earnings may substantially differ due to various factors.
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/Earnings and Dividend Forecasts | Dividend Forecast for FY23 and FY24

Balance sheet optimization ahead of schedule in current and upcoming fiscal years

115.0
Unit: 15 .
o FY23 full year ]('f?egst())
===
¥l 15,0 149.4% FY24 full year

¥100.0

:11159.1196

124.2%

:12211.2296

(Forecast)

1000 Consolidated

|
|
|
|
|
|
|
|
]
100.01 in:
(year-end :(year—end)l payout ratIO.
. 1 1 .
Payout ratio i 1 0% or higher
: : * Adjusted based on progress of earnings
I I
. 304% : !
24.9% 39.3% 25.3% : :
4.67 160 230 280 L
2.66 cg7 100 100 110 120 : : : , ]
: | pp———

FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FYy21 FY22 FY23 FY24 FY25 FY26 FY27 FY28

©2024 ITmedia Inc. All Rights Reserved.
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ITmedia Inc.
Our Mission .
(

1

Contribute to Information Revolution

by Innovating Professional Media :
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ITmediaInc.

Inquiries

ITmedia Inc.

Kioicho Building 3-12, Kioicho, Chiyoda-ku,
Tokyo 102-0094

Inquiries: ir@sml.itmedia.co.jp




