s

ITmedia Inc.

ITmedia Inc.

Materials for new investors

December, 2024



/Contents ﬂ

01 | Company Summary
02 | Business Overview
03 | Initiatives for Growth

04 | Shareholder Returns

05 | Sustainability



Company Summary

About ITmedia

ITmedia Inc.

Our Mission

Contribute to
Information Revolution
by Innovating

Professional Media

©2024 ITmedia Inc. All Rights Reserved.

Company Profile

Company name

s

ITmedia Inc.

[Tmedia Inc.

Location

Kioicho Bldg., 3-12 Kioicho Chiyoda-ku, Tokyo
102-0094 Japan

Establishment

December, 1999

Capital

¥1,882 million (as of March 31, 2024)

Number of employees

339 (as of March 31, 2024)

Representatives

Toshiki Otsuki, President and CEO

Major shareholders

SB Media Holdings Corp.

Stock exchange listings

TSE Prime Market (code: 2148)

Group Companies

Subsidiaries
« Hacchu Navi Inc.
+ NetVision Corporation

Affiliated Company
+ ITcrowd Corp.

Business Description

Internet/Media Business

AN



Company Summary

L 4
Representatives ry

ITmedia Inc.

Toshiki Otsuki
President and CEO

Bornin 1961 in Nagano Prefecture, Japan. Graduated from Tohoku University.

Joined the newly established SoftBank Corporation (now SoftBank Group Corp.) in
1984 as a new graduate recruit. Engaged in sales and merchandising for the
distribution business. Served as general manager of the CEO Office and Secretary of
Strategy for President Masayoshi Son from 1989 to 1994. During this time, he
developed systems for managerial accounting and daily account settlement.
Following this, he worked in the Publishing Division, where he served as general
manager of the Advertising Department, Marketing Department, and Internet
Department.

Participated in the establishment of Yahoo! JAPAN in 1996. First to sell internet
advertising in Japan. Also established the internet advertising company Cyber
Communications Inc. in the same year through a joint venture with DENTSU INC.,
and served as a director.

Established SoftBank ZDNet Inc. (now ITmedia Inc.) in 1999 as a subsidiary of
SoftBank and Japan’s first internet-only media company, and was appointed as
president. Listed the Company on the TSE in 2007.

Message from the Management https://corp.itmedia.co.jp/ir/english/about/message/

©2024 ITmedia Inc. All Rights Reserved. 4
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Company Summary
Our position as a SoftBank Group company

SB Media Holdings

SB Creative

SB Human Capital

[P

Realize Innovations

SoftBank

Group
SoftBank SB C&S - SBTechnology
arm prayray LINEY?7-
SB Payment Service : ¥ z0z0

SoftBank SoftBan

Robotics BA‘MKY =H(.c0m
¢  @seis AASKUL

cybertrust

ITmedia Inc.



Company Summary 1"
Founding

ITmedia Inc.

Founded in 1999 at the dawn of the Internet

Taking on the challenge of becoming Japan's first dedicated online media business

Inside the company of SoftBank (1982)

B x=-A-RPCHEFLALS!

W‘ndows Me
iR

TSR =DIL 1 onmescas

PC |nformat|on magazme
published by SoftBank

B —#EL2ISR L= a - T—AT
IXrO-AERIRED!

Y F 2T 7?0’““‘#}?3 HT'ﬁ?J

T e A RO SHrts. W AT, 15 T. L TR D mm‘.;;m Merged With @IT (2005)
Launch of internet-only media

©2024 ITmedia Inc. All Rights Reserved. 6



Company Summary 1”
Company history

ITmedia Inc.

Revenue trends since founding Revenue model growth: Digital shift in full swing

2015 Acquired “Keyman’s Net”, an IT product
selection service for corporations
Acquired “Hacchu Navi”

Strengthen the foundation -

Explosion of smartphones and SNS

2009 Partnered with ON24

Started providing Digital Event 2019 Moved to the 1st Section of

the TSE

Founding: The advent of the Internet era

1999 Founding 2010 Made E2 Publishing into a subsidiary

Expanding media for manufacturing industry

2022 Move to TSE Prime Market

2005 Established a joint venture with @IT
2011 Started providing comprehensive trend media

2006 Partnered with TechTarget Inc. “Netolabo”

Started providing Lead Generation . .

| 2007 Listed on TSE Mothers

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
A 1996 Yahoo! JAPAN was born A 2008 iPhone 3G released

IFRS
A 2001 Yahoo! BB launched

©2024 ITmedia Inc. All Rights Reserved. 7



Company Summary

Japan's largest online media specializing in technology information

TOP STORIES

[Radeon] MBi%748t(L ?

DHOIAVFA 6

1= New!

s ChatGPT] > THI

Bt B\ T> FGPUJ TH

J BEUEN?  [8RE] SOBRE? AMDDAF— > ICHI<
CER £

GMOZJ)L—TJ [ChatGPT] M¥FEMAMIE ¥&10005M

CZED X Emmm

CB 57— I—wPS AW L ?

) TH7? WEB4G00ACAE W78

BEEN L RAALBEEET

*v54y7aE—avlEk3
BEERESs 7 2y FoyF—t
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HPEC—]
GreenLake
757 RRR%E
N BRI

ITmedia {8 &
M RWEISEERPD L ]
:

Number of
potential customers

7,000

companies

Number of digital
events held

200

times/year

>

Direct sales staff

100 people

Customer/ User scale

(Sellers) (Buyers)

Number of Profile members

customers

2,300 130
companies million people

Media/ Data scale

)

Number of
specialized Number of articles
media
. 7,000
media articles/month
Staff
Outside writers Internal writers

1,000 writers 100 writers

Number of
readers

2,500

million people

Monthly PVs

400

million PVs

3

Employee

300 people



Company Summary

Revenue composition ratio and media operated

83%

IT/Business Field

SO € 2Py e DI

TechTarget
Japan

@1 |T
ITmedia atmarklIT

N E WS ITmedia

X79-771 X
T AT P

ITmediat’>y 3 A [Tmedia_ .
ONLIiIiNGE N-T5127

Subsidiaries/Affiliated Company

@ FEFE PiTreview

©2024 ITmedia Inc. All Rights Reserved.

BtoB Media Business

Revenue composition ratio

Industry X Tech

E°MONO:;:

EE Ti'n_1_es
EDN

1 Tech
S Factory

EBUILT

Building XIT

Z2v—r Qs

Smart Japan

17%
26%
Revenue

¥8,001

million
(FY2023 Actual)

Revenue composition ratio
by revenue model

@) Lead Generation revenue 37%
Digital Event revenue 20%
Ad revenue 26%

Programmatic Ad revenue 17%

s

ITmedia Inc.

Revenue composition ratio

17%

Consumer
hesy¥

ITmedia =

Mobile

ITmedia

PCUSER.

Fav-Log

by ITmedia



Company Summary

Business segment

BtoB Media Business

Revenue model \

« Provide sales leads

Revenue format

Lead Generation revenue

« Provide intent data etc.

= | o= I
— v =
- 0=z
A

Digital Event revenue

Ad revenue

Commissioned Sponsored
+ Sales of ad slots
Supporting Sponsor - Tie-up plans
events revenue

s

ITmedia Inc.

ks

Programmatic Ad revenue

+ Ad networks

Revenue sources

Strong content media

KPIs Number of members

PVs

Value provided Customer acquisition

Raise awareness

NN\

Sales format

©2024 ITmedia Inc. All Rights Reserved.

One of Japan’s largest sales networks, focusing on specialized targets

* Integrated proposal of wide-ranging solutions as a digital marketing consultant
* Principal customer segments: BtoB (IT/business, industrial technology fields)

NN N

Sales resources not required

Sales by partners with
superior ad technology

10



Company Summary
/FY23 Consolidated Earnings Overview

Trends of revenue

8,001

for

B

Revenue
8,752
¥8,00 lmillion (Unit: million yen) 8,092
Operating income 6,891
¥2,228million
5,278
Operating margin
27 . 8%
FY2019 FY2020 FY2021 FY2022

Business Results & Financial Information https://corp.itmedia.co.jp/ir/english/financial/

©2024 ITmedia Inc. All Rights Reserved.

FY2023

ITmedia Inc.

Average
growth rate
the last 5 years

8. 1%

11
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Company Summary ﬂ

A readership covering major technology companies media.

Coverage rate of companies listed on TSE Prime Market among our members Number of member companies by employee size

Coverage rate of
More than 1,000 company in Japan
people

About
3,100 companies 89%

Coverage rate of
company in Japan

Coverage rate of
companies listed on
. Less than 100 to
TSE Prime Market 1,000 people

About
9 5 o 19,000 companies 45 o

Less than 100 people

About
43,000 companies
) ngiﬁgljzrgtzezof companies listed on TSE Prime Market among our members + Coverage rate of company in Japan
- Compiled based on the 2016 Economic Census - Activity Survey

- If listed as a holding company, the main operating companies are counted

m) An indispensable source of information for the introduction and consideration of
technology products = media

©2024 ITmedia Inc. All Rights Reserved.
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Company Summary
Solid customer base and market share developed over 25 years in business

Business record

- Number of technology customers 2,264 companies s
« A wide range of transactions from foreign to domestic,
from large to small and medium-sized companies

—SBC&  aAWS

—
Hewlett Packard salesforce
N Enterprise

EPSON  macnica

EXCEED YOUR VISION

O
FUJITSU

FUJIFILM & Sky

Value from Innovation

TOSHIBA

RZETIZIN)a—ayXkAaH

WingArc[lst & xa®iH  TechM frix

The Data Empowerment Company

2
2S SOLIDWORKS

©2024 ITmedia Inc. All Rights Reserved.

Market share

Digital marketing methodology

Lead Generation

NoO.1%in Japan

Share of listed
companiesin the
technology market

SRy

* In-house research (survey for the FY2024)

s

ITmedia Inc.

13



Compaljy Summary . ﬂ
New income development mechanism |
Introduction of advanced business model from U.S. company

Track record with U.S. companies developing advanced businesses

Tech?get ON24 #2) INDUSTRY DIVE

TechTarget ON24 Industry Dive

Listed on Nasdaq Listed on NYSE

Lead Expansion of

Industrial
media area

Business Model

Generation

NEW!

©2024 ITmedia Inc. All Rights Reserved. 14



Company Summary
Changes in revenue growth and business development

Lead Generation
B Generation development BRI BANK
k+vaar  Gveview  Fav-Log
.Japan by ITmedia

Expand industrial technology field

- Lead Lead Lead
EETimes,  EDM

@ = N " Redesigned platform
@ Rx;E @!, Tech system (LBP)
Digital Event

Factory
Collaborati VAVE
withoN2e hiebld

Digital Event
revenue

Lead Generation
revenue

Ad revenue

FYO7 FYO8 FY09 FY10 FY1l FY12 FY13 FY14 FY15 FYle FY1l7 FY18 FY19 FY20 FY21 FY22 FY23

©2024 ITmedia Inc. All Rights Reserved.

s

Expand business domains through new business development only possible with the Internet

15



Business Overview
One of the largest holders of data in Japan ﬂ
that brings technology buyers and sellers together

Companies providing technology In-house DX staff / IT buyers

Potential Customers

otentia

customers 2;000
companies

7,000

companies

Member readers  Site run by ITmedia

1.2 million Readers 25 million
people / people
Companies Customer finformation

npanie — N o o In-house Current
acquisition g acquisition .
irl;’a:gcp'll:;i?o”r%q platform | platform 1 ITRTYEIE visible market

Customer acquisition
Current
visible market

Potential customer Potential users

Market expansion
through growing
digital transformation

Market expansion
through growing
digital transformation

Technology industry S Business/industry
50,000 companies ¥20 trillion technology market Payments for technology
Payments for digital customer acquisition
¥100 billion - ¥200 billion (0.5% - 1.0%) el . Moy 02 s e o coner s

©2024 ITmedia Inc. All Rights Reserved. 16



/Business Overview ﬂ

Advantageous position in the technology market
Advancements in technology
g :
= DX Media Marketing
] =
i ‘ m= =5 2 1—
G Q IIII — n- =1l
a
5
§ Digital shift of society Digital shift of media Digital shift of marketing
@(I|T

ITmedia atmarklIT
ZOh
E°MONOis: Iecharget

uonisod s eipaw] |

One of the largest technology Provision of marketing methods that

information media in Japan use the uniqueness of the digital world

©2024 ITmedia Inc. All Rights Reserved. 17



Business Overview

Improving sales productivity is a major social problem

for Japanese companies

g Reason why sales productivity in Japan
is lower than global standards ™

LOW net sales per sales employee is low
« Therole of the sales employee is unclear and inefficient

« There are numerous tasks of responding to customers outside
of the sales approach (handling complaints, etc.)

« There are many miscellaneous tasks outside of sales activities

LOW sales efficiency (= high sales cost component)
« Slowness in transitioning to digital-based sales

« Room for cost-cutting in areas across multiple businesses

High personnel expenses per sales employee

+ Inefficient salary systems and incentive designs amid a lack of
clarity in skill requirements and evaluation systems

» Companies want digital-based solutions

* 1 Reference: McKinsey & Company “Why is Japan sales productivity so low?” (February 2021)

Malue provided by the Company

ITmedia Inc.

Concentration on core operations

« Enabling sales reps to concentrate on approaches to the prospective
customers by having our services supporting lead (potential-customer)
acquisition and lead nurturing

Optimization through CRM and other digital processes, and
improving efficiency
Switching to digital-based sales processes by combining digital tools
with our data. Enabling efficient sales that are not personnel oriented

Specifying sales priorities based on data, such as companies to
approach. Improvement in order efficiency

Better quality of business administration using process visualization

ROI clarification in marketing investment

« Services that make customer prioritization and ROl analysis of
marketing and sales easier.

« Proposals by sales reps to customers of optimal marketing mixes

« Achieving “sales DX” through digital data

https://www.mckinsey.com/jp/~/media/McKinsey/Locations/Asia/Japan/Our%20Insights/Why%20is%20Japan%?20sales%20productivity%20s0%20low%20Japanese.pdf

©2024 ITmedia Inc. All Rights Reserved.

e o

ITmedia Inc.

18



ITmedia Inc.

Business Overview
/DX that changes corporate marketing ﬂ

Contact sales Obtain purchasing information
to obtain purchasing information on the Internet ourselves

Qe

)

[ Sales acquire contacts ] [ Digital content acquires contacts ]

©2024 ITmedia Inc. All Rights Reserved. 19



Business Overview

“LeadGen” business that supports marketing DX

Marketing services that enable the acquisition of potential leads”*

Largest scale and quality in the domestic technology industry

Business Model

I want to know about | want X leads
products and services by a certain date

(@Access from website, email newsletter, etc. (D Provide White paper

w [~ E

-
(®White paper DL mmmmm==_ (@Obtain information of members
who viewed/downloaded
Acquire a list of person with
high purchase prospects
Members ITmedia Customers
(Buyer) (Media) (Seller)

"*Readers who have shown an interest in members company's products and services and
who may become potential customers in the future

©2024 ITmedia Inc. All Rights Reserved.

Strengths of ITmedia’s LeadGen

Professional media
membership

TechTarget K+-vvzar

Japan

ITmedia -
o7y TRREERZ

EDN gsuiLr

ITmedia
@ T X r9-7F77 X

atmarklIT

E:MONOis Etli_mgs

—n0s ~ % Tech
29 «t: »Juvl\/ \!‘ Factory

X

e o

ITmedia Inc.

Membership attributes

HBIWE - BRI

R

=l

EhEsith

20



Business Overview

s

Achieving high ROl by guaranteeing “attributes, number of items, - -

and delivery time”

The process from acquiring Lead (potential customers) to utilizing them

sTep 01 step 02 step 03
Sales interview Planning Lead collection and acquisition

Identify target companies

k J Send emails and ads to purpose
! members who match Expansion of
customer’s order awareness
e Promoting product
. . . understanding
On-line meeting Proposal and campaign planning Transition to contents
- Confirmation of requests - Determine target attributes e
- Rough estimate - Determine number of items %

- Determine delivery date

Order e '

Survey responses, T ]
download materials Lead acquisition

Collect information on [ Acquire business ]
pote.ntl_al customers opportunities

———

Maximize sales

©2024 ITmedia Inc. All Rights Reserved.

step 04
Delivery
Delivery

- Delivery of lead list

- Provide information on potential
customers

“Matched specified attributes"

"Clear intent to purchase“

"Number specified in order"

- Provide as digital data

- Import into sales tools
(SFA, CRM, MA, etc.)

Immediate use in sales activities

21



Business Overview
/Rapidly growing subsidiary “Hacchu Navi”

Providing lead generation services for system development companies

Using 6,000 companies, which corresponds to 30% of system development companies

| would like to talk to
someone about
system development

| need someone to
search for IT tools

Company seeking to
place orders

©2024 ITmedia Inc. All Rights Reserved.

P Click here for details https://hnavi.co.jp/

@

Leave the development
and product searches
up to us!

@ RETE

\

Company seeking orders

30 "% of system development companies
are members

One of the largest matching
services in Japan

s

ITmedia Inc.

* “DX White Paper 2023” published by the Information-technology Promotion Agency, Japan
https://www.ipa.go.jp/publish/wp-dx/gmcbt8000000botk-att/000108041.pdf

22
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Business Overview ] ] L ]
“Digital Event” business - the largest online exhibition in technology ﬂ
industry's

Online exhibition business with over 10 years of experience
"ITmedia Virtual EXPO“ one of the largest specialized events in Japan

that the number of visitors exceeded 5,000 people per event

ITmedia Virtual EXPO 2024 summer Corporate booth/ seminar (example)

E3Vittaiexpo  mmE o< -mAmE  S<UREESF-  HEE-K  sMUSDE

Hewlett Packard Entérprise
ARV=TTA—F L 2016 A1

Corporate W/ Seminarand
booth d special-
exhibition g presentation

8.271x1-9.271&1]

A comprehensive digital exhibition focusing m) Create high ROI business opportunities online
on important themes in the manufacturing industry

©2024 ITmedia Inc. All Rights Reserved. 23



Business Overview
“Programmatic Ad” Business that utilizes largest media for BtoC ‘1’
with 400 million PV per month

&

Providing advertising inventory to

Development of content production ‘,.
partners such as Google

methodology

Skilled editorial talent x data and Al Introduction of the latest
“hot” topics online

Monetization

Acquisition of Development of media o
huge amounts . ,
of traffic that responds to changes in the Internet Programmatic

Ads

~
11

Optimized for smartphones and SNS Efficient operations that do not
Utilization of platform provider require sales resources

©2024 ITmedia Inc. All Rights Reserved. 24



Initiatives for Growth
Medium-Term Targets “X40”

Aim to achieve operating income of 40 million yen in FY2029

Operatingincome
(hundred million yen)

8.1

4.8

2014 2015

©2024 ITmedia Inc. All Rights Reserved.

7.0

2016

1.4

2017

8.8

2018

11.7

2019

20.2

2020

29.3
26.8

22.3

2021 2022 2023

23.0

2024
(Actual)

40

2029
(Target)

ITmedia Inc.

25



Initiatives for Growth
/Room for growth in the DX market '.bm’

DX-related investments are increasing across all industries with the aim of solving increasingly

diverse social and corporate issues

DX market in domestic industry expected to expand to 6 trillion yen in FY2028

DX-related investment in Japan Domestic IT investment in Japan

(22 6.873 trillionyen 26 trillion yen market

(+166.4% from FY2023)

4.1316

FY2023 trillion yen

actual (+115.4% from FY2022)

*"'2024 Digital Transformation Market Outlook: Market Edition/Company Edition" is completed (No. 24034, released on April 10, 2024)
https://www.fcr.co.jp/pr/24080.htm

©2024 ITmedia Inc. All Rights Reserved. 26



Initiatives for Growth

BtoB media business growth strategy

The data holders that brings technology “buyers” and “sellers” together “ITmedia Universe”

Customer satisfaction Reader/member
. ngagement ) i
improvement experience improvement

Campaign
Central Concept

Current
Visible
market

Hi-ROI
products

Vendors of
technology products
and service companies

Article views/Digital E
participation

~ 44
Marketing investment

acquisition
Information
acquisition

Customer

o

O
* 4 o

Commissioned

) IT domain

3
®
4 Business domain
L

I .
".’

!
|

Database of

Members

profiles, Increase
) o Expand Data behaviors, 20 thousand
Cross-selling e — - . AR andintent to per month

- q > 4 purchase -

(2] * 0 - 1.3 million

9 . ~formatio Pt members

' 2 e _3 in total

SR~ % )

vent ; ;

Technology buyers

in companies

and organizations

Manufacturing and
electronics domain

Industry / DX domain

Expand products

- .o

©2024 ITmedia Inc. All Rights Reserved.

o &
a 0O
i duction business ; Q g
produ Al domain SaaS domain 1
\ y /

:EE BEERN RARZ @Y

oI\/Iedia alliance

(Expand industrial
DX domain)

Priority

media domain Videom

edia

Content investment and universe expansion
in line with changes in and expansion of
the technology market

L/ / FERRL T3

2E

Current
Visible
market

e\

Content
Increase
10 thousand
Contents per month
0.9 million

contents
in total

ol
L]

4l

>

V2 of

i

ITmedia Inc.



ITmedia Inc.

“Industry DX” A o

The largest holders of data that brings buyers and sellers
together from all BtoB industries g&

Initiatives for Growth ﬂ
A growth mechanism that continues to enhance competitiveness

h

“Campaign Central Concept”

Evolution of data driven marketing

through centralized management infrastructure
Various digital-specific solutions

Ad ] _i=J( Lead I S
— ||\I<i>‘ Generation ] Dicital Event ]
&

Acquiringdata  Expand opportunities for integrating

©2024 ITmedia Inc. All Rights Reserved. 28



/Initiatives for Growth Industrial DX ﬂ

Expansion of mutual revenue opportunities through alliances with specialist media of various industri€s™"
Accelerate expansion of industrial fields through collaboration including M&A

Medicine

/pharmaceuticals Bio

Agriculture

N e Public
Smart energy T / &) projects
.@?\
: ; BATTERY
i S

Digital Transformation

Finance

Electronics

Manufacturing Logistics

ITmedia 30 Media @ Alliance 100 Media (achual Global 1,000 Media

©2024 ITmedia Inc. All Rights Reserved. 29



/Initiatives for Growth The Campaign Central Concept ﬂ

Acquire growth opportunities by providing new services through data platform
integration

Digital advantage:
As data accumulates and becomes more connected, it becomes more valuable

Platform for connecting
and utilizing data

Video media “TechLIVE” started

=
— m =l Accumulate video assets from Digital Events
( Event participation Lead Generation )

CRM & = (8) } T 0 R
Interests  member = \A : —
& information ?g 2'”_~ 5";_'
( Content access ‘ eNewsletter ) < o n
R [
Intentto  Corporate i
purchase nformation - -
(" Adviews &dlicks Aideads ) Accumulating one-off events and turning them into video media

Improving value provided and profitability

TechLIVE by ITmedia https://www.youtube.com/@TechLIVEbyITmedia

©2024 ITmedia Inc. All Rights Reserved. 30
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Initiatives for Growth

Japan's generative Al market and potential for growth

(million yen)
20,000 Foundation Model of Generative Al Approximately l- 7774
Applications of Generative Al-related 15-fo1d growth trillion yen

Solution service of Generative Al-related

15,000
e 0.6879
trillion yen
5,000
0.1188
trillion yen
0
2023 2025 2030

s

ITmedia Inc.

: @ Main growth factors

- Expanding business support
areas

- Transforming the market
through the creation of new
services

Huge market formation: Japan's generative Al market is expected to reach 1.8 trillion yen by 2030

*Japan Electronics and Information Technology Industries Association (JEITA, announces global demand forecast for Generative Al market) December 2023

©2024 ITmedia Inc. All Rights Reserved.

https://www.jeita.or.jp/cgi-bin/topics/detail.cgi?n=4724

31
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Initiatives for Growth
/Top of Al related media ﬂ

mmmmmmmmmm

ITmedia is the No.1 online media in the Al field
with the largest information dissemination power and audience

Q @] = =
. , Number of PV of
Search inflow Number of media Al-related articles Al-related articles
Media No.1* 14 media 900 200
articles/month million PVs/month

* Counting sites visited by Dockpit that after searching for keywords including "Al“ (Counting period: June 2022 to May 2024)

©2024 ITmedia Inc. All Rights Reserved. 32



Initiatives for Growth ﬂ
Accelerating media developmentin the Al field, to become No. 1

ITmedia Inc.

Specialist media provides of information of Al development and utilization on various layer

Underst?rA(I:l t?'f' cutrrent state |TmediaA I + ITmedia Enterprise: Business x Al utilization ITmedia Business ONLINE: Management X Al
of Al utilization

Focusing on the business use of Al, we support companies in S kP 2 H 5 PUAN SR A
using Al by providing readers with daily information on business I/& - ,7/{ XP"EQAI? = L AI < iﬁ"&f{‘
improvements in various industries, application examples for T .
new businesses, usage methods, feature comparisons, security,
and government/regulatory trends.

Utilization
ITreview : Al product review ITmedia PC USER: Consumer XAl

@}ﬂ ITreview

WiKIPEDIA
) VRS

S o @IT: Information for engineers Hacchu Navi: Al development matching
o Development/ deep‘ NS'DER C-\ﬂ I 1
cutsch Implementation % I ’ I
2.9‘3 oo el p : \*}~ '
waliane

BEIr I

Innovative Tech (AI+)

ChatGPT vs. Wikipedia—ERAIDBIRTIA FAF« PRESTDoRN? RE ~ 200H

DORRESHBE > EBNE(L - SEE
[ =

» FREE

BABBORA
> TFIUT - TS/~
> SO - B

> R - AER

“SZ)\A5"[CNPUBIITES BAERERS. BEOAIMRCERS comeyam Infrastructure
[Raspberry Pi ALKit] BX13TOPS [RIROAIBREFROBHERKTES "R
DA BRTEHEERERA REGEUTLORN

Xy Y AL 103 Aot

©2024 ITmedia Inc. All Rights Reserved. 33



Initiatives for Growth

Promoting the use of Al in business operations

Dedicated Al Media Development Division launched in October 2023

(Number)
160 228
50
2023 68 78 88

©2024 ITmedia Inc. All Rights Reserved.

Number of Al-related articles published (cumulative)

257

98

536

108

1,306
1,090

794

118 123 1A

1,569

28

1,797

38

2,053

48

2,716

2,361

58 68

3,162

78

3,493

8R

98

s

ITmedia Inc.

Business
Innovation

Efficiency

Marketing

§° Examples of use in business
: operations

: « Copywriting

: » Adserving & Ul optimization
: « Sales management

: « Legal

: « Office productivity

: . etc

34



Shareholder Returns
Initiatives to realize the management with an awareness of cost of capital

and share price

Aiming to optimize cost of capital through strengthening growth
investments and shareholder returns

Consolidated B/S

(hundred million yen)

113

Cash and
cash
equivalents

79

Capital

98

The end of FY2023

©2024 ITmedia Inc. All Rights Reserved.

Cash flow allocation

~ o’
11 ~

Growth investment
and
shareholder
returns

Business expanding
and growth

Optimal capital structure

Cash and
cash
equivalents

Interest
bearing
liability

Other assetsl Capital

L-----

Image of the configuration
at the end of FY2029

s

ITmedia Inc.

85



Shareholder Returns

Achieving the both sustainable growth and shareholder returns

Trends in dividends per share 115.0

15 1100.0

(forecast)

(yen) FY23 full year

¥115.0 Y™™

FY24 full year

¥100.0

149.4%

124.2%

124.2%

(Forecast)

1000 Consolidated
searenaf 110001 payout ratio:

|(year-end)|
i l | .
Payout ratio ] 0
] 0% or higher
: : * Adjusted based on progress of earnings
|
- I
|
24.9% 39.3% : i
- I
266 67 100 100 110 120 160 230 280 L
6.67 L___.!

FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 FY25 FY26 FY27 FY28
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Shareholder Returns ﬂ
Record of treasury stock acquisition _

mmmmmmmmmm

While returning profits primarily through dividends,
we also acquire treasury stock

Acauisition period Number of acquired Total amount

. P shares (Shares) acquired (Yen)
from August 1, 2023 to October 20, 2023 500,000 571,799,500
from August 1, 2021 to October 20, 2021 358,900 799,817,900
from February 1, 2017 to March 17, 2017 411,400 299,957,800
from December 1, 2008 to December 17, 2008 1,000 43,500,250

Shareholder Returns Policy and Dividend Information https://corp.itmedia.co.jp/ir/english/stock/dividends/

©2024 ITmedia Inc. All Rights Reserved.
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Sustainability
/Policy ﬂ

ITmedia Inc.

Under our corporate mission of “Contribute to Information Revolution by Innovating Professional Media”, the ITmedia
Group (ITmedia Inc. and its subsidiaries) aims to realize a sustainable and prosperous society through our business
activities.

« We contribute to fostering knowledge and intelligence, eliminating digital divides, and establishing an information
community as a social platform by providing highly professional and trustworthy information to our readers.

« We contribute to business growth for customers, enhanced social value, and the development of both industries and
overall society by providing customers with marketing solutions that are unique to digital media.

« To meet stakeholder expectations, we will continue to challenge ourselves to achieve corporate growth and clearly
disclose information.

« Employee satisfaction, pride, uniqueness and diversity will be encouraged and valued.

« Mutual trust and fair trade with our suppliers will be a priority (to prevent corruption and degeneracy, etc.).

« Tocreate a better future for everyone, we will continue to drive an information-based society, support education for
the next generation, increase communication for our diverse society, protect the environment and manage resources
in a sustainable manner, conserve biodiversity, and provide disaster response and relief.

Toshiki Otsuki

Presidentand CEO

December 23,2021

(approved by the Board of Directors on December 23,2021)

Sustainability https://corp.itmedia.co.jp/sustainability/
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Sustainability

Materiality (important issues)

@ Deliver a bright future for

humanity through the information

revolution

Contributing to the development of humanity
by encouraging the spread of technology,

promoting
Materiality

increases in the overall productive efficiency

of society and the resolution of problems.

Social value

Materiality

Achieve an equitable society
through the provision of a social
knowledge platform

Providing reliable, high-value added
knowledge and information, to resolve digital
divide and contribute to a society in which no
one is left behind.

#-Q- Responsible use of

Materiality

information technology

Creating an environment that fosters ethical
and appropriate use of technology to prevent
adverse effects on society from information
and technology.

Power of media

©2024 ITmedia Inc. All Rights Reserved.

% ; f Promote work styles that

Materiality

respect diversity

Creating an environment in which a diverse
workforce can fulfill their potential without
anxiety, thereby increasing employees'
motivation and productivity while pursuing
sustainable corporate growth.

Materiality

Develop a strong and transparent
governance structure

Developing a strong governance structure
with increased transparency that leads to
mid- to long-term corporate growth, thereby
winning the trust of all stakeholders.

Responsible management base

V2 of

ITmedia Inc.
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Sustainability

Sustainability initiatives

Non-financial information disclosure and

() (] (3 ()

Expansion of English disclosure

ESG Data Book FY2023

Ad Review Report

Media Transparency Report

Expansion of English disclosure

Supporting ad safety

Obtained certification from “JICDAQ” for digital ad quality

3

©2024 ITmedia Inc. All Rights Reserved.

BRAND
SAFETY
CERTIFIED

NJICDAQ

W=HRE

CERTIFIED
AGAINST
AD FRAUD

NJICDAQ

W=HRE

e o

ITmedia Inc.

Promotion of women empowerment

30%

:'--l Target
| 0
19.8% 1 30%
I Ratio of women in
13.5% : | management
10.39
3% P by 2030
O
O
L_J & June, 2024
Increase the number of female
2021 2022 2023 2030 directors by 1

Supporting web accessibility

Commenced implementation of web accessibility tool
on corporate sites
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ITmedia Inc.
Our Mission {
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Contribute to Information Revolution
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by Innovating Professional Media :
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ITmedianc.

This document has been translated from the Japanese original for reference purposes only.
In the event of any discrepancy between this translation and the Japanese original, the original shall prevail.

Forward-looking statements, such as earnings outlooks, are based on information available when the material was created and include uncertainties. Actual earnings may

substantially differ from the forecasts due to changes in various factors and business conditions.

Items that could impact the Company’s earnings are listed in the “Business Risk” section of the Securities Report (Yukashokenhokokusho) for the Fiscal Year Ended March 31,
2024. It should be noted that factors that could impact earnings are not limited to those listed in the Business Risk section. Risks and uncertainties include the possibility of

future events that may have a serious and unpredictable impact on the Company.
The information included in this material has been carefully prepared, but readers should be aware that we do not guarantee the accuracy or certainty of that information.
This material is not intended to solicit investments. We shall advise you to make your final investment decision at your own risk.

The unauthorized use of this material and data is strictly prohibited.

The Company voluntarily applied International Financial Reporting Standards (IFRS) starting with the 1Q FY16.
For the fiscal year ended March 31,2020, Knowledge onDemand Inc. was classified as a discontinued operation because of the transfer of shares. Income and losses arising from
discontinued operations are given separately from continuing operations in the Condensed Interim Statement of Income. Revenue and operating income are the monetary

amount of continuing operations. We have applied this classification to the Condensed Interim Statement of Income for the fiscal year ended March 31, 2019.

©2024 ITmedia Inc. All Rights Reserved.
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ITmediaInc.

Inquiries

ITmedia Inc.

Kioicho Building 3-12, Kioicho, Chiyoda-ku,
Tokyo 102-0094

Inquiries: ir@sml.itmedia.co.jp




